Kristen Dolle

Writer. Thinker. Risk Taker. 

www.kristendolle.com

 New York, NY, 10009 * 610-716-3087 * kristen@pinkbrickhouse.com
Objective:
To create award-winning, culture-shaping work in a copywriter position.

Copywriting Experience:
SheSays, New York (1/11 – present)
· Concept, research and write bi-monthly newsletter for women in digital advertising
Roundarch, New York (11/11 – present)
· Developed tone, all thought positioning and copy for a $50M website inspiring healthier communities 

· Created tone, content strategy and all copy for an original multiplayer, competitive scoring platform

· Provided thought leadership and critical cultural insights for Nickelodeon pitch

Clients: The Blue Zones Project™, Healthways, Outdoor Roadmap, Nickelodeon
B-Reel, New York (Freelance) (10/11 – 12/11)
· Devised selling strategy and wrote script for promotional new product video
· Executed an integrated campaign for Google Maps including a mobile tutorial, website experience and outdoor billboards 

· Crafted copy for Google’s interactive holiday film experience, Light Up the Streets

Client: Google Adwords, Google Maps
@radical.media, New York (Freelance) (7/11 – 8/11)

· Developed channel positioning for Google TV pitch 

· Wrote top-level messaging (main headlines and body copy) for Ocean Health Index website
· Concepted ideas for Grey Goose summer 2012 campaign and US Open experience

Clients: Grey Goose, Ocean Health Index
R/GA, New York (Freelance) (6/10 – 7/11)

Digital Agency of the Decade, Adweek; Top 10 Agencies of the Decade, Advertising Age
· Pitched branded documentary series to further leverage L’Oreal Paris spokespeople

· Devised strategy and all copy for millennial hairstyle destination site, including CRM and OLA campaigns

· Wrote banner copy and web copy for various L'Oreal Paris brands

Clients: L’Oreal Paris, SC Johnson (Glade, Pledge, OFF!), Verizon FiOS
Interactive and Print Copywriter, Wunderman, New York (5/08 – 4/10)

Ad Age’s Agency A-List 2008: The Ones to Watch

· Concepted, wrote, revised, defended, and sold unusual, impactful creative for almost all platforms of digital, print and commercial (radio/video) media

· Developed and executed integrated Customer Relationship Marketing programs 

· Contributed creative ideas and copy in pitches
Clients: Dell, Kimberly-Clark (Huggies), Land Rover, Citibank, Nationwide Insurance, Hewlett-Packard, Abbott Labs (Similac), AstraZeneca (Arimidex)
Awards:

2009 “Curiosity in Life Award” Winner, Wunderman Curiosity Square Awards, New York (12/09)

· Exclusive honor for excellence and achievement in advertising/marketing industry and community service
Additional Affiliations:

Up and UP New York (1/09 – present)
· Lead group of entrepreneurs, activists and artists in integrated marketing campaign (outdoor guerilla ads, events, website, social media and webseries) to promote women
Education:

Bachelor of Science in Media, Culture, and Communication, New York University
References available upon request.
